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Your Well Being and
Safety Matters to Us.

+

MC² is committed to the health and safety of our employees, partners, and all relevant
stakeholders. As we prepare for the inevitable return of social gatherings, MC² has taken
careful consideration and has conducted extensive research in formulating new
guidelines for a safe return to physical convening.
Our “Adapt and Thrive” playbook is a detailed resource of best practices and framework that
outlines our thoughts and strategies around face-to-face interactions in the new environment.
We encourage our employees and industry friends to access this document and enact our
recommended guidelines to stay safe during these challenging times. As new developments
emerge, we will update this guide accordingly.
Like every other crisis we have tackled, we will overcome this situation and in the
process, become even better than we were and stronger as a community.
Rich McAdam

CEO

Our motto:
Adapt and Thrive.
We fully embrace a “show must go on” attitude, which is engrained in
the fabric of every MC2 professional involved in activating events and
exhibits. We are deadline-driven and attendee focused. It takes a certain
level of tenacity, commitment, and determination to be successful in our
industry. That’s why we have no doubt that we will all adapt and thrive
during these times.
As a result, we have applied extreme diligence in every aspect of our
own return to business. We hope our methodologies can be leveraged
for others to follow.

We have curated this playbook with the latest insights from top local and global healthcare
experts, websites and professionals which include the CDC (Centers for Disease Control and
Prevention), WHO, (World Health Organization), and NIH (National Institutes of Health).

But first… a quick primer

COVID-19 Terms

ASYMPTOMATIC:
presenting no
symptoms of disease. In
the case of COVID-19,
this means absence of
fever, dry cough, sore
throat, shortness of
breath and body aches,
among other less
common symptoms.

COMMUNITY SPREAD:
the spread of a
contagious disease in
a geographic area in
which there is no
knowledge of how
someone contracted
the disease.

CONTACT TRACING:
identifying and monitoring
people who may have
come into contact with an
infectious person. In the
case of COVID-19,
monitoring usually
involves self-quarantine
as an effort to control the
spread of disease.

CONTACTLESS:
without contact; for
example, “contactless
delivery” would include
leaving purchased
items at the entryway
of a home rather than
handing it directly to a
person.

HERD IMMUNITY:
also known as
community
immunity, this is the
reduction in risk of
infection within a
population, often
because of previous
exposure or
vaccination.

CONTAINMENT AREA:
a geographical zone
with limited access in or
out in an effort to
contain an outbreak.

EPIDEMIC CURVE:
a graph or chart depicting
the progression of an
outbreak in a particular
population.

INCUBATION PERIOD:
the time between when an
individual is first exposed to
the virus and the appearance
of symptoms.

ESSENTIAL BUSINESS:
although this definition varies between cities and states
based on individual restrictions, essential businesses are
those that serve a critical purpose, such as grocery stores,
pharmacies, waste collection, health care providers, gas
stations, banks, transportation and agriculture services.
This contrasts to non-essential businesses, which serve
more recreational purposes.

COVID-19 Terms
NOVEL
CORONAVIRUS:
a new strain of
coronavirus, or
nCoV, that has never
been detected in
humans.

PERSON-TO-PERSON
TRANSMISSION:
when a virus is spread
between people, including
physical contact or coughing
and sneezing. This is in
contrast to when a virus is
spread via animals or
through contaminated
objects or surfaces.

SCREENING:
the act of verifying
symptoms and potential
exposure before testing
for the virus.

SOCIAL DISTANCING:
the act of remaining
physically apart in an
effort to stem
transmission of COVID-19.

PHYSICAL DISTANCING:
the practice of maintaining
greater space between
oneself and others and/or
avoiding direct contact
with other people.

SUPER-SPREADER:
a highly contagious
individual who can
spread an infectious
disease to a large
number of uninfected
people through a
network of contacts.

PPE:
personal protective
equipment, or PPE, is
specialized clothing and
equipment used as a
safeguard against health
hazards including exposure
to infectious diseases
through physical contact or
airborne particles.

PRE-SYMPTOMATIC:
an infected individual
who is not yet
displaying symptoms
of an illness or
disease.

SYMPTOMATIC:
showing symptoms of
COVID-19, which can
include a fever, dry cough,
shortness of breath and
body aches. Health
officials believe the risk of
transmitting the virus is
highest when an
individual is symptomatic.

WFH:
an abbreviation of
“working from home” or
“work from home.”

A Closer Look into
Social Distancing.
Based on CDC guidelines, social distancing, also referred to as physical
distancing, currently requires that you:
•
•
•
•

Stay at least 6 feet (2 meters) from other people
Do not gather in mass groups without proper protocols
Stay out of crowded places
Limit close contact with others outside your household

Adapt and Thrive
COVID-19 General Safety Measures
WASH YOUR HANDS OFTEN
Wash your hands with soap and water for at least 20
seconds especially after you have been in a public place,
or after blowing your nose, coughing, or sneezing. Use
hand sanitizer if soap and water is not easily accessible.

COVER COUGHS AND SNEEZES
Always cover your mouth and nose with a tissue when
you cough or sneeze or use the inside of your elbow.
Immediately wash your hands with soap and water
for at least 20 seconds or use sanitation wipes.

AVOID CLOSE CONTACT
Avoid close contact with people who are sick and
maintain 6 feet of distance, if possible. Try not to gather in
groups and stay out of crowded places to protect yourself

CLEAN AND DISINFECT
Clean AND disinfect frequently touched surfaces daily. This
includes tables, doorknobs, light switches, countertops,
handles, desks, phones, keyboards, toilets, faucets, and sinks.

COVER YOUR MOUTH AND NOSE WITH MASKS
In public, adults should wear masks but they should not be
placed on young children under age 2, anyone who has
trouble breathing, or is unconscious, incapacitated or
otherwise unable to remove the mask without assistance.

REGULAR TEMPERATURE CHECKS
Check your temperature regularly to determine if you are
running a fever. If you feel sick, contact a health
professional immediately for further instruction.

Adapting to
Live Events.

Demonstrating Value,
Purpose & a Plan.
As states re-open for business, event organizers will require purposeful
communication to demonstrate the value of face-to-face events, along
with a detailed account of which precautions are being taken for
attendees’ safety.
Clear and open communication with empathy is key. Having a clear
understanding of the new reality facing attendees such as travel
restrictions and health guidelines is integral for a successful
communication plan during COVID-19.

Developing a
Response Plan.
We strongly recommend the WHO guidelines of developing a response plan in
advance of going live with events.
This plan should include :
•

Identifying a room, medical station or area where someone who is feeling
unwell or has symptoms can be safely isolated.

•

Have a navigation plan on how they can be safely transferred to a healthcare
facility.

•

Adequate knowledge of what to do if a meeting participant, staff member or
service provider tests positive for COVID-19 during or just after a meeting or
event.

•

Agree on a plan in advance with your partners, clients, healthcare provider or
health department.

We encourage you to be prepared and have adequately trained staff who know
exactly how to carry out precautionary measures. This will strengthen the trust
with your partners, clients and attendees and assure them of your adherence to
safety guidelines for your event.

Developing a
Communication Plan.
Communication and messaging must be clear, empathic and
emphasize attendee safety.

Attract with Purposeful Value
The value proposition for attendees must be highlighted and tailored to
the specific audience segment.

Assuring Safety and Precaution Measures
The attendee must be assured of strict safety measures as per the latest
CDC guidelines, such as sanitation, healthcare stations and on-ground
medical teams. Emailers, websites and apps featuring this information
should be equipped with the latest details to foster awareness and
transparency.

New Expectations of Live
Events & Trade Shows.
The Post-COVID world will require us to adapt to the “new reality” and you can
use this as an opportunity to rethink the event landscape, with more flexibility
than ever before. The new reality of experiences can be better aligned with
targeted objectives in the form of intimate gatherings, which may help brands
better convey their messages to a dedicated audience.
At the same time, complementary digital experiences can amplify
messaging to attendees tuning in virtually from around the world, thus
maximizing a brand’s return on investment.

Adapt and Thrive
Live Event & Trade Show BestPractices.
FLOOR AND WALL GRAPHICS
Use physical graphic indicators and signage at various
points to make sure attendees comply with social
distancing. These should further be incorporated in the
registration apps to help attendees navigate easily at the
event.

USE OF AMPLE SANITATION STATIONS
Sanitation stations, wipes, and touch-less devices to
dispense sanitizer and handwashes should be available for
attendees. Make sure such stations are available every few
feet of the event so large crowds do not gather and wait in
lines.

MANAGE VISITOR FLOW
Corridors may need to be split in order to flow in a
specific direction and help prevent people from
navigating each other head-on. Some corridors might
have to be one direction only.

VIRTUAL AI SUPPORT DESK
Investment in a virtual information desk should be provided
with technology that can answer questions on the go. This will
limit physical contact while addressing requests.

ENABLE TOUCH-FREE ENTRANCES AND EXITS
Entry points with automatic sliding doors will foster a
touch-free environment. Bathrooms should contain
hands-free faucets and toilets.

DIVIDERS, BARRIERS AND PROTECTIVE GEAR
Ample resources such as sneeze guard protectors, masks,
gloves, wipes and dividers should be part of the event
landscape and facilities.

Adapt and Thrive
Live Event & Trade Show Best Practices.
SPACING LAYOUTS AND GENERAL SESSION
Spacing design, layouts and seating for attendees should
incorporate physical distancing guidelines. Flow of
traffic needs to have adequate distance spacing.

BOOTH MANAGEMENT AND SCHEDULES
Maximize distance between exhibitors and use an app
for scheduling meetings. Exhibit meeting rooms
should incorporate a countdown clock allowing time
for staff to clean a room after each use.

SMALLER BREAK OUT SESSIONS
Smaller and more personal sessions can be planned out so
that big gatherings can be avoided. App technology for
audience engagement such as polls, trivia, contents, AMAs
will encourage engagement from a community on and off
the show floor.

DIGITAL-ONLY RESOURCES
Educational materials should be moved online and easily
accessible via phone or laptop. Face-to-face interactive
learning should be limited and or reduced in time intervals
to avoid long sessions and keep crowds less vulnerable to
health hazards.
PRACTICE MAKES PERFECT
Rehearse events with speakers and focus groups to make sure
unnecessary hiccups are avoided on the main event day.

CONTENT AND ENGAGEMENT
Various attendees consume content in various formats such
as livestreams, gamification, AR based apps, webinars,
podcasts, and virtual meetings. Target your audience and
show content which is the best fit for them.

Adapt and Thrive
Live Event & Trade Show BestPractices.
REDEFINE THE “BOOTH” EXPERIENCE
What worked before may not work now. Rethink the spacing,
social distancing targets, recommended guides and signage for
navigation. The booths can be spaced out with more distance in
between and include more interactive technology to create
more engagement on-site and in a virtual environment.
SCHEDULING APPOINTMENTS
Using apps, appointments can be scheduled to avoid
long waits and lines.
DIGITAL AND PHYSICAL SIGNAGE
One-way aisles and signage on paths to help guide attendees is
essential for the show floor traffic to flow smoothly. Event
personnel should be on standby at regular intervals of pathways
to help guide attendees to where they need to go, maintain safe
distancing and avoid confusion.

VIRTUAL AND PHYSICAL NAVIGATION TOUR
SCHEDULING
In order to avoid confusion on the day of the event,
pre-event virtual-navigation or on-site tours should be
planned to make sure exhibitors and attendees make the
most of the show floor. Round the clock virtual assistants
and on-ground personnel should be trained to assist the
attendees on-the-go.
CONTROL TRAFFIC AND CROWD DIVERSION
PLANNING
Using tracking devices and real-time heat maps, event
organizers can be ready to divert traffic away from large
gatherings. Efficient planning should be done to build
breaks in schedules and allow for crowds to disburse and
engage in varying activities in different areas.

Safe Event Solutions.
• Large frosted plexiglass dividers provide separation from
other areas of an exhibit and also offer an added layer of
privacy during conversations.
• Clear plexiglass allows additional people, if needed, to see
what is happening within the workstation, while maintaining
social distancing.

Safe Meeting
Solutions.
•

In meeting settings, add protective shields in
between seats to minimize the risk of virus spread.

•

These portable shields can be easily transferred to
accommodate any size desk/table.

Safe Station
Solutions.
•
•
•
•
•

Touch-free hand sanitizer dispenser station
Glove/Mask dispenser
Waste disposal
Branding opportunity with static image or live/simulive
video
Optional RFID/NFC lead capture

Reception &
Pedestal Solutions.
• Designed with a plexiglass shield to promote social
distancing and shield both the attendee and the
brand ambassador.
• Opening in the plexiglass shield allows for safe
passing of items.

Directional
Barriers.
• By keeping ﬂow of trafﬁc mono-directional,
attendees are less likely to be face-to -face, cutting
down on potential spread.
• Various size translucent barriers allow for protection
but also allow for light to pass through keeping the
exhibit light and open. (Branding optional)

Event Technology &
Logistics.
With COVID-19 changing the events landscape, now is the moment to rethink
event logistics for the future. Technology can play a vital role in enhancing
experiences with safety at its core and using state-of-the-art solutions such as
touchless registration, AI chatbots, mobile apps, geo-targeting and voice
assistants.

Adapt and Thrive
Event Technology & Logistics Best Practices.
TRACKING & HEAT MAPS
Digital tracking and real-time heat maps allow event
organizers to quickly intervene with specific lockdown
measures.
DIAGNOSTIC TESTING
Fast and accessible testing is essential and access to
such technology could transform the perception of
risk for live events.
GEOFENCING AND GPS TRACKING
Event apps with GPS tracking can help show
organizers enforce social distancing.

UV-C PURIFIERS
This is potentially a game changer for venues, who
could offer the same purification technology offered
in hospitals to minimize the risk of spread.

THERMAL SCANNING
Technology that provides the ability to scan
attendees upon entering the venue can become
the norm at airports and certainly at event
venues to keep the virus contained.

DIGITAL SIGNAGE
Electronic digital signage can serve as wayfinding,
directional flow, and protocol enforcement while
consistently promoting social distancing measures.

ENGAGEMENT AND COMMUNITY APPS
Live interaction tools will play an increasingly
important role in avoiding a feeling of isolation at
events. Networking could happen via video chat at
the actual event or by simple messaging while
keeping a safe distance.

The Virtual & Hybrid
Experience Strategy.
With the recent disruption to live events, we believe this is the
moment for event strategists to leverage a hybrid experience model,
which is a mix of live events and digital applications.
Incorporating a virtual solution as an extension to physical events
will ensure that a larger pool of attendees can attend an event,
despite limitations.

Virtual & Hybrid
Experiences.
Amplify your brand digitally to reach customers
and employees who could not attend an inperson event.
•

Virtual Trade Shows

•

Virtual Exhibits

•

Virtual Demos

•

Live Or Simulive Video

•

Virtual Summits

Networking and
Building Connections.
COVID-19 has prompted event organizers to reconsider the ways in which attendees can
network; whether it be in small groups or mass gatherings. Balance the need to provide
community engagement while implementing safety measures to ensure attendees feel
protected while actively engaging in the experience.

Adapt and Thrive
Networking and Meetings BestPractices.

USE AI AND TOUCHLESS TECHNOLOGY
Using AI technology for building connections and
networking by finding other attendees who may have a
common interest. At-home attendees should be able to
connect with physical attendees at the event to make the
most of networking on-the-go.

REFRESHMENTS FOR ATTENDEES
This is a good time to think about refreshing attendees with
food and beverage without having them wait in long lines.
Buffets should be avoided and takeout orders should be
preplanned via the registration app. Eating areas should be
broken up into smaller engagement gatherings to drive safe
yet optimal conversations.

DIGITAL PITCHES AND BUSINESS INTERACTIONS
Use large digital interfaces to show presentations that
can easily be seen from a distance. Exchange
information using an app instead of a physical card.

GREETINGS AND VENUES
To avoid the formal handshake, event strategists can
rethink an acceptable greeting for the event, whether it is a
virtual handshake, elbow greeting or special tags. Outdoor
venues should be looked into instead of enclosed spaces, to
avoid mass gatherings under a roof.

Adapting to
the New Office.

Back to the
Office.
The most critical aspect of successfully getting back to the office and
keeping us working is safety for employees, our families, and our clients.
A recent Fortune survey asked CEOs what their top concerns were for
recovery. Over 97.2% said employee safety and productivity. There’s strong
C-suite support for implementing safety procedures in a workplace
environment.
With a number of states gradually re-opening, we are actively exploring
ways to open up our own offices and also help companies open up
theirs. Our guidelines have been created by our operational and logistic
experts, in tandem with our environmental and graphic designers.

Office Environment Best Practices.
CONTINUAL SANITATION OF THE WORKSPACE
Make sure there are scheduled times for workspace
clean up and recurring sanitation to ensure safety of
everyone.
AMPLE SIGNAGE FOR GUIDELINES AND NAVIGATION
Clear, concise messaging is the easiest way to communicate
new rules and guidelines to your employees and staff. Safety
signage could be utilized in various areas including
lunchrooms, employee cubicles, restrooms, entrance ways,
main lobby, elevators, parking lots, hallways, stairwells,
company gyms, conference rooms, training facilities and
waiting rooms.
STAGGERING WORKING HOURS, IF POSSIBLE
Getting back to work can be a gradual transition, and
maybe businesses can experiment with flexible work
hours to avoid mass crowds in a closed environment.
PROVIDING WORKSHOPS AND GUIDELINESS
Employees should be provided with guidelines for being safe
at work and given tours of sanitation booths and the space
layout to avoid confusion. They should also be notified via
regular emails about the latest developments on safety and
sanitation.

PROTECTIVE GEAR AVAILABILITY
Having an abundant stock of protective gear such as masks, gloves,
sanitation wipes, hand sanitizers and hand wash is imperative before
businesses open up. Wearing masks in close gatherings should be
done to avoid health risks.
STAYING AT HOME WHEN ILL
Employees should be encouraged to stay at home when ill to
avoid infecting other team members.
PROVIDING DIRECTIONAL SIGNAGE TO AVOID CROWDS
Ample signage, social distancing tabs and sanitation guidelines
should be provided to employees to make sure they feel safe to
work in office spaces.
FLEXI-BARRIERS AND SPACING FOR OFFICE LAYOUTS
Spacing the office layouts as per social distancing is essential and
making sure there are ample flexi-barriers to enhance safety for all
should be done.

Seating Solutions.
The spread of the virus can be minimized by social
distancing and wearing a protective mask. In the
office, when employees cannot always sit six feet
apart, we recommend a division of plexiglass or antimicrobial fabric.

Conference
Tables.
• Plexiglass shields between each visitor helps to
prevent any potential spread of germs.
• Elongate the width and length of a conference
table to seat more people with social distancing
in mind.

Signage Solutions.

Safety Guideline
Messaging.
Clear, concise messaging is the easiest way to
communicate new rules and guidelines to your
employees and staff.
Safety signage could be utilized in various areas
including:

• employee cubicles

• hallways

• restrooms

• stairwells

• entrance ways

• company gyms

• main lobby

• conference rooms

• elevators

• training facilities

• parking lots

• waiting rooms

Join the
Brand Experience
Collective.
In response to COVID-19 and its impact on the events
industry, MC² has created a LinkedIn group, Brand
Experience Collective, which is an open platform of
experiential marketers, brand and event professionals
discussing today’s challenges and tomorrow’s
opportunities. Share your insights with our community
today and be part of the voice of change.

Join here: http://bitly.com/brandexperiencecollective

Let us
help you
adapt &
thrive.

MC² is a global award-winning brand experience solutions agency. We believe
experiential is more than one moment, it’s about making eyes widen, social media
sing, and creating deep-down brand love. With strategic thinking, inspiring
creativity, and seamless execution, we create memorable and measurable brand
experiences that build emotional connections between brands and their audiences.
We live to push boundaries, buck convention, and do the impossible. We believe in
the power and the art of telling your story.

HELLO@MC-2 . COM

